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What are the driving forces of the present and future food markets, food industry, and food policy and consumer groups?  The theme “agro-enterprise: adding value and meeting consumer demands” seeks to identify gaps in knowledge and future strategies for enhancing the role of the agro-food sector in food security and accessibility to safe and quality products. Topics to be explored within this theme include:

1. Meeting consumer demands
2. New foods

3. Linking farmers and markets

4. Small to medium enterprise development

5. Consumer perception of public activities of agro-enterprises
Agro-enterprises are valuable in ensuring food availability to consumers. Commercial food processing offers improved preservation techniques. Processing can protect food by removing naturally occurring toxins. Home (or street) food preparation and cooking may impair nutritional content to a greater degree than factory processing.  There has been a dramatic scientific and technological development in the agro-food sector which has led to the enormous public concern about novel food production and novel food ingredients. This topic also focuses on defining, classifying and reassessing the quality of food towards human nutritional needs aimed at health.
The questions to be addressed in this forum may include:

1. How are agro-enterprises meeting consumer demands?

a. Small enterprises

b. Medium enterprises

c. Large enterprises
d. Consumer needs

2. What is the driving force behind new product development?

a. Food quality

b. Nutritional value
c. Health value
d. Preservation

3. Are links from the farmer to the consumer market efficient?

a. Public policies

b. Communication strategies among producers, processors, wholesalers, retailers and end-users

c. Marketing systems

4. Can small to medium enterprises be developed to compete with large scale-enterprises?

a. Food giants versus small to medium enterprises

b. Food safety and food quality

c. Training and development

5. How do consumers perceive public activities of agro-enterprises?

a. Information needs

b. Consumer uncertainty

c. Nutritional behaviour

