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The strategy to enhance food security and eradicate poverty in rural southern Africa - the case of Zimbabwe.
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Agriculture remains the mainstay for economic growth and food security in the rural economies of Southern Africa.  However, besides commendable efforts made by national governments, donor agencies and non-governmental organizations to ensure food security and poverty eradication through various agricultural interventions, poverty, hunger, malnutrition and micro-nutrient deficiencies are still a widespread problem in the rural areas.  Major contributory factors to this problem are attributed to; subsistence mentality that remains among rural farmers, inadequate financing systems, poor access to markets and inadequate marketing skills.  Previous studies suggest that shifting rural farmers from subsistence approach to that with emphasis on commercialisation will improve their income base. The liberalisation of markets in most Southern African countries has exposed these farmers to new challenges as they had never been actively involved in marketing of their produce. In its outreach research activities, the Development Technology Centre (DTC) of The University of Zimbabwe implemented a series of initiatives to enhance food security and eradicate poverty. Though various initiatives did not yield the desired results some important lessons have been learnt from i) technology application in sorghum and cassava production, marketing and processing, ii) rural peanut butter processing initiatives and iii) a socio-economic study on small-scale processing of fruits and vegetables. The initiatives involved full participation of target communities. The DTC findings suggest that unless rural farmers become active participants in the marketing system it will be difficult to liberate them from the poverty cycle. Farmers should have access to loan schemes to meet their financial needs for infrastructural development, equipment and operational costs.
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